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 Key Stage 4 

At Key Stage 4 the students are introduced to a new subject as an option topic as there is no provision at 

KS3.  They study an extensive range of print, audiovisual and online texts.  Students are provided with 

opportunities to develop their analytical and evaluative skills. They are encouraged to express their thoughts 

and develop a personal response to the both the texts studied and through their own research and creative 

tasks.  Students explore and develop their understanding of Media from across the platforms. At the end of 

year 11, students take one GCSE which includes an exam and a NEA.   

Exam Board:  

Eduqas 

Link to Specification:  

 https://www.eduqas.co.uk/qualifications/media-studies-gcse/#tab_keydocuments  

Future Careers:  Students develop the skills to become informed, discriminating citizens in a constantly 

changing, interconnected world. Through media studies, students explore career pathways in the rapidly 

growing information, knowledge, entertainment, and communications industries. 

 

 Term 1 Term 2 Term 3 Term 4 Term 5 Term 6 

Year 
10 

Introduction to 
advertising 

Print advertising 
Quality Street 
(1950’s) 
This Girl Can 
campaign 

Print 
advertising/websites 
Bond franchise 
Radio (The Archers) 

Magazines 
Vogue 
GQ 

Newspapers 
The Guardian 
The Sun 

Music Videos 
Research for 
NEA 

Year 
11 

NEA planning 
Music video 
(websites) 

NEA 
Crime drama 
(The Sweeny) 

NEA 
Crime drama 
(Luther) 

Revision  Revision  

Ursuline College 

Media Studies Department 
 

https://www.eduqas.co.uk/qualifications/media-studies-gcse/#tab_keydocuments


Gaming 
(Fortnite) 

 

Key Stage 5 

At Key Stage 5, students will have the opportunity to develop their understanding of Media if they have 

completed the course at KS4 and/or to use skills learnt in IT and English to develop analytical skills on a 

range of media topics. The course provides a wide variety of Media texts across the platforms to study, and 

students are encouraged to further develop their analytical understanding of Media through personal study 

and NEA.  

Exam Board: Eduqas 

Link to Specification: https://www.eduqas.co.uk/qualifications/media-studies-as-a-

level/#tab_keydocuments  

Future Careers:  As a subject of great versatility, students interested in a career in all aspects of media 

(television, radio and print), teaching, advertising, public relations among many other careers, should 

consider choosing Media Studies for A Level study. 

 

 

 Term 1 Term 2  Term 3 Term 4  Term 5 Term 6 

Year 12 Introduction to 
advertising and 
representation 
Audio/visual 
advertising 
(SuperHuman) 

Advertising  
Print 
Film poster (Kiss 
of the Vampire 
1960’s) 
Magazine advert 
(Tide 1950’s) 
 

Music video 
 

Newspapers 
The Times 
The Daily 
Mirror 

Film 
I, Daniel Blake 
(Independent) 
Black panther 
(Mass) 
NEA - 
research 

Radio 
Podcasts 
Women’s 
Hour 
Have you 
heard about 
George’s 
podcast? 
NEA - 
Planning 

Year 13 Video games 
Assassin’s 
creed 
NEA - planning 

TV Drama 
Science Fiction 
Black Mirror 
The Returned 
(Foreign 
language) 
NEA – Task 1 

Magazines 
Vogue 
(1960’s) 
The Big 
issue 
NEA – Task 
2 

Websites 
Zoe Sugg 
Attitude 

Revision Final revision 
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